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An Introduction …

PARTNER WITH MODERN ADVENTURE



We are Modern Adventurists

We exist to create singular travel experiences in collaboration with 
industry-leading tastemakers and brands.

We are purveyors of joy, and we’re here to build a community of curious, 
thinking travelers  who value going deeper.

We believe that travel can be a force for good …. 

… and that how we travel matters.

Read our manifesto



Modern Adventure founder and CEO Luis Vargas was born 

in Mexico City, grew up in California and found home in 

Oregon. He created Modern Adventure in 2017 on the idea 

that travel can be transformative — for travelers, and for 

the communities they visit.  

Before MOAD, Luis spent 20 years building and scaling 

meaningful travel businesses with brands including the 

Walt Disney Company, REI, Exos, Backroads and the 

Clymb. He’s a strategic advisor and board member to the 

Adventure Travel and Trade Association (ATTA). 

Luis’s 2017 TEDxPortland talk, “Travel More, Buy Less” has 

more than 1.8M views.

Meet our Founder



What we do

PARTNER WITH MODERN ADVENTURE
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Morocco

France - Burgundy

Georgia

Greece

Italy - Emilia-Romagna

            Piedmont

            Sicily

Portugal

Spain - Basque & Rioja

AFRICA

EUROPE

Destinations (2026-2027)

ASIA-PACIFIC

AMERICAS

India

Japan

New Zealand

Thailand

Vietnam

Argentina

Chile

Mexico - Oaxaca 

    Mexico City

Peru



An Invitation …

PARTNER WITH MODERN ADVENTURE



 

Join us as a Purveyor of Joy
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We collaborate with people and brands we deeply admire. We look for partners 
with a connection to one of our destinations, with whom we can create resonant 

journeys built around authentic experiences. 

Our “True North” is to celebrate and amplify what you do. We aim to distill the joy 
you bring to your craft into a gorgeous travel immersion.

Together, we’ll share it with your community and ours.
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A COLLABORATIVE EXPERIENCE

We’ll work together to curate an 
itinerary based on what is captivating 
to you and your audience. 

With your input and inspiration, our 
travel designers will translate the 
experience from concept to reality.

We’ll match the location and price 
point to the consumer profile and of 
our intended audience 

PARTNER WITH MODERN ADVENTURE



The Partner Experience

PARTNER WITH MODERN ADVENTURE



 

Tastemaker Trips: An Overview

● As a tastemaker, you travel as a MO/AD host. You are there to 
illuminate the journey with your perspective and passion for the 
destination. 

● Trips are about a week, with 10-20 guests, and include a trip leader 
or local guide who handles operations, logistics and guest service. 

● We work to incorporate your interests and local connections into 
the itinerary, and create opportunities during the trip for you to 
showcase your craft.

● We manage booking, guest relations, etc., and we market the trip 
together.



The Process

● Align on a destination where you have a connection and a basic travel 
timeframe

● Meet with a trip designer who will handcraft a gorgeous itinerary based on our 
curated experience in the destination. We’ll work to include your passions and 
local connections.

● We build a stunning trip page and marketing materials for your approval.

● Together, we market the trip to our combined audiences with a goal of 
securing 10 confirmed guests in the first 2-3 months of the trip sales cycle.

● Once your trip is “confirmed,” at 10 ticketed guests, we’ll book flights, fine-tune 
all the details and logistics, and send you off to enjoy a beautiful trip alongside 
the guests.



Co-Marketing



Why Co-Marketing?

● As a tastemaker, you know that thoughtful and consistent marketing is 
essential to building a sustainable business.  

● Traveling on a Modern Adventure is an opportunity to strengthen 
relationships with your top clients and cultivate new forever-customers. It’s a 
chance to share the passion that distinguishes your work with folks who love 
what you do.

● Your community will be excited to join you for a delicious experience in one of 
your favorite places. Your ability to get the word out via email, social and 
personal channels is what will bring them aboard. 

● Before your trip launches, we’ll work with you develop a collaborative 
marketing plan that leverages our combined channels and audiences. 

● We are proud to work with you. We can’t wait to tell the world about your trip 
— and share your story and work — with our audience throughout our 
marketing partnership.



More Email
Examples Here

EMAIL

Angie and Scott sent 
this email to their 
restaurant’s mailing  
list. MO/AD provides 
photo assets and we 
can support 
copywriting and 
editing as needed.

MARKETING YOUR ADVENTURE

Most of our bookings 
come in via email (we 
send them to our list, 
you to yours). Quality 
emails are essential to 
trip success.
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SOCIAL MEDIA

We’ll promote your trip via our Social media 
channels at launch and at key points 
throughout the sales cycle. We ask you to do 
the same, and to engage with us on Socials via 
collaboration posts, which are a fun, easy way to 
reach our shared audiences with with one 
simple push.

This is an opportunity to dig into a theme and 
really channel our shared excitement for our 
trip. 

MARKETING YOUR ADVENTURE

EXAMPLES:

Japan Reel: Phillip & Margarita Lee of Sushi 
by Scratch

Portugal Post: James London



Awards & Recognition
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Join us?
It’s beautiful out here.

Partner with us: tastemakers: heidi@modernadventure.com        retreats: tanya@modernadventure.com       custom travel: alyson@modernadventure.com

modernadventure.com


